Fairtrade Month 
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FAIRTRADE 


Almost 1,700 retailers 


participated in Fairtrade 
Month 2023 


More than 600 retail and brand partners ordered the 


point-of-sale kit. 


@ small Poster 

Tis oan be used ina window, dlepay fue orn 
an entranceway to highight that you are supporing 
Fairtrade. (11x17 inches) 


@ End Cap Poster 

We suggest you use tis above a key end cap ceplay where you oan highlight 
allof your key Faitrade promotional fers tis wil ve atleton, oo! trate 
and sales! (23x35 inches) 


FAIRTRADE 


CHOOSE 
FAIRTRADE 

SJOINTHE 
COMMUNITY 


@ Shelf Wobblers 

Use these eye-catching materials around your store to 
highlight Fairtrade products in -aisle and any special 
‘promotion prices on offer. (3.5x3.5 inches) 


Retail features & 
promotions 


The retail promo page was used asa 
tool to guide consumers to local 
participating retailers offering in-store 
and online promotions during Fairtrade 


Month 2023. 


Feature of the week 


FEATURE OF THE 
WEEK 


SAVE ON FOODS 


We saw 13 retail banners offering flyer promotions across 
1,265 locations. 


FAIRTRADE. FAIR PRICES. 


Ethique et délicieux! 


We Are Farmers 
We Are Brands 

We Are Shops 

We Are Community 


We also saw hundreds of in-store point of sale displays 
across locations. 


We saw high retail engagement on social media, with 16 


banners posting to a cumulative audience of almost 200k. 


(Ab) rachellebery 


. . 
“tlets you know 
pa product follows our 
social, economic, 
andenvironmental 
Fairtrade Standards. 
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Cheers to 
Fairtrade 


Celebrate Fairtrade month. 
Sample a Fairtrade Certified 


wine this October. 
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FAIRTRADE 


40 brands participated in 


Fairtrade Month 2023 
activations 


This marks a 11% 
increase over 2022. 


Brand features & a 
promotions 


The brand promo page featured 

with exclusive Fairtrade Month 
promotions on their Fairtrade products. 
Throughout the month, we actively 


AWAKE =——-BALZACS 


drove consumers to the page through 
social media, newsletters, and digital 
advertising. 


Feature of the week 
This marks a 
74% increase 
over 2022. 


MID-DAY 
‘SQUARES. 


We promoted the “Feature of the Week” across our social 
media, newsletters and website. 


FAIRTRADE 


FEATURE OF THE 
WEEK 


eHe 


MID-DAY SQUARES 


Everything a chocolate bar isnt, 
everything a functional bar wishes 
twas. 


Get 152% off their entire online 
store with the cade FAIRTRADE, 
CATCH THESE CAMEOS ON OUR INSTAGRAM Valid Oct 1-31 


More than 40 brand partners actively spread the word about 
Fairtrade Month on social media. 


‘pranatoods.ca = 


Fairtrade 


Brands also talked about Fairtrade Month in their a 


newsletters. 


> 


VAN HOUTTE 


CHSENEO CHUTE 


DID YOU KNOW 
OCTOBER 
FAIRTRADE MONT! 


‘SUPPORTING FAIRTRADE 
FARMERS AND THEIR FAMILIES 
SINCE 1997 


a 
~ When we choose Fairtrade, we 
LI >. ve become mare than ust a brand 


ACT WITH EVERY BREW 


ie eter bands a ep 


ora farmer, or a grocer, or @ shopper. 
We become the embodiment of a 
vision for a better world — a world 

r ¢ - F where farmers and workers have an 


equal seat at the table, 


th, we're having a 
add the 


#WeAreFairtrade 
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FAIRTRADE = tual espect. 


Kicking Horse Coffee launched a dedicated Fairtrade hed 
landing page for Fairtrade Month. 


FAIRTRADE oat 4 
MATTERS. 


FAIRTRADE FOR GOOD 


LEARN MORE 


Brand partner Instagram takeovers nae 


Brands connected with our community by taking over our Instagram channel and sharing 
their values and commitment to Fairtrade. 


INSTAGRAM 
» TAKEOVER 


BRIDGEHEAD 


Engaging Canadian campuses was a key objective in 2023. 


Wesaw more than 30 


campuses participate in 
Fairtrade Month 2023 


Campus Challenge 


Partnering with Equifruit as guest judges, we 
launched the Fairtrade Campus Challenge for 
Fairtrade Month 2023. 


Campuses were given the opportunity to 
show off all the creative ways they advocate 
for and promote Fairtrade on campus. 


In total, we received 8 submissions from 
campuses. Thinking outside the box to raise 
awareness on campus, Wilfrid Laurier 
University was named the winner of this 
year's inaugural Campus Challenge 


In partnership with EQUIERUM 
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FAIRTRADE 


Awake Chocolate 
campus partnership 


To sweeten the deal, 1 
offered BOGO coupons to participating 
campuses to use during their activations. 


500 coupons were distributed across 


to help amplify their events, booth 
displays, and giveaways. 


Featured partner 
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18 campuses went above and beyond to talk about Fairtrade @ 
Month on social media. 


Fairtrade 


Month Events 
Thanks : Celebrate 
I 
forgoing.’ withus FAIR TRADE 
about fair prices for farmers with us, today! 
at Bananacore! Drop by te sample some Mogle Bars 
McGill ry raRTRADE 


HAPPY Ls) 

FAIRTRADE (Qirwrrrave CAMPUS 

FAIRTRADE WEEK MONTH DESIGNATION 
Breenefe & Jean a ; 


Campus Instagram takeovers nie 


Throughout the month, campuses demonstrated their commitment to sustainability and 
Fairtrade by taking over our Instagram channel. 


@karishmaclimategirl 
63.7k followers 


Sustainability advocate Karishma 
Porwal partnered with us to launch the 
first Fairtrade Month giveaway, 
featuring Ontario-based Fairtrade 
certified brands and retail partners. 


504 likes 
345 comments 
7.5k impressions 


Featured ase 


= @, 
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@emilia.gig 


31.2k followers 


fe by robdesson ana 407 others 


Featured partners 


WILLIAM | PRANA | DQUERUIT oe mzo-oay squares’ |= UMNANO FARO JCA 


Momfluencer Emilia Giguére partnered 
with us to launch the second Fairtrade 
Month giveaway, showing some love 
to Quebec-based Fairtrade certified 
brands and retail partners. 


409 likes 
618 comments 
70k impressions 


FAIRTRADE 


FAIRTRADE 


@thisrawsomeveganlife 
89.2k followers 


Vegan food blogger and cookbook writer 
Em von Euw teamed up with us for the 
last local Fairtrade Month giveaway, 
encouraging consumers to discover 

B.C. based Fairtrade certified brands and 
retail partners. 


1.8k likes 
123 comments 
35k impressions 


Featured partners 


level & Ye Good a » save 
g Seren mom corland Mi eet piste D2. 


@une.maman.vegane 
22.9k followers 


frencoeur and 189 athers 
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Featured partner 


FAIRTRADE 


Vegan chef and blogger Marie-Michelle 
Chouinard collaborated with us, in 
partnership with Edika to launch a 
giveaway featuring Café Touché's 
Fairtrade and Organic collection. 


1.9k likes 
762 comments 
16k impressions 


Collaboration with 
@queerbrownvegan 


Environmental educator Isaias Hernandez 
joined forces with Fairtrade Canada and 
Fairtrade America to raise awareness on the 
importance of choosing Fairtrade and the 
power of voting with your dollar when going 
shopping. A total of 5,4k unique users viewed 
his Instagram stories and Instagram reel. 


View his Reel here. 
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FAIRTRADE 


Organic (unpaid) influencers 


To further spread the word about Fairtrade Month, we distributed gift boxes featuring Fairtrade products, 
such as Balzac’s Coffee, Café William, Kicking Horse Coffee, Awake Chocolate, Galerie au chocolat, Van Houtte, Camino, 
Theobroma and OMGs Candy, to influencers from across Canada with the goal of them organically sharing on 
their Instagram Stories. We distributed 7 boxes in British Columbia, 5 in Ontario, 7 in Quebec, and1in Nova 
Scotia. 


Out of the 20 boxes distributed, 65% of influencers organically shared with their audience for a cumulative 
potential reach of almost 2 million! 
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FAIRTRADE 


Fairtrade Month grand prize 


This year, we went BIG by offering a chance to win a luxurious “wa 


@ 


FAIRTRADE 


ing up with Fairtrade” set valued at 


over $1,400! Including a De'Longhi coffee maker, a $200 gift card to Sobeys, and products from Café 
William, Kicking Horse Coffee, Level Ground Coffee Roasters, Mid-Day Squares, Prana, and Takasa. 
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5.3k people 
entered to win the 
Fairtrade Month 
grand prize! 


Surprise and Delight co =) | he 


Each week we randomly chose 10 people from 
our Instagram comments section to 

win a bundle of Fairtrade certified body 
cleanser and lotion PLUS a MiiR travel tumbler. 
This helped us deepen engagement with our 
community and bring some joy to our 
followers. 


In total, our Instagram posts saw \ FAIR FAIR FAIR 


almost 8k comments. 


An exclusive OneCoffee giveaway 


onecoffeeorganic and 
fairtradecanada 


onecoffeeorganic Fue Se 
© GIVEAWAY ® “The cantest has now 
ded” 


ay must be following 


to your stores fora 


DBP 1990 lites 


Featured partner 


ONE 
COFFEE 


FAIRTRADE 


For this exclusive giveaway, we 
partnered with OneCoffee to offer one 
lucky winner a Fairtrade coffee bundle 
that included OneCoffee pods anda 
Keurig machine. 


1.9k likes 
1.6k comments 
19k impressions 


Fairtrade shopping spree and coffee fora year 


Win coffee for a year 
anda $500 Fairtrade 
shopping spree 


av 
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Featured partners 


VAN ©) 
HOUTTE 


There is no such thing as too many 
giveaways! To close Fairtrade Month, we 
offered the chance to win a year's supply of 
coffee from our partners at Van Houtte and 
Kicking Horse Coffee and a $500 Visa gift card 
for a Fairtrade shopping spree. 


3.5k likes 
3.5k comments 
35k impressions 


Newsletter 
performance 


4k new subscribers 


Almost 101k people opened our weekly 
newsletters 


An average 25% open rate 
Over 3% click-through rate 


Over 1K links clicked 


# 
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Web performance oP 


(Veggreave 


Almost 28k visited the Fairtrade Month ine aoe 
landing pages 


44 hours time spent engaged in = 
exploring the landing pages = ¥ c cca 
1.1K downloads from our Fairtrade 
Month toolkit 


Instagram 
performance 


1,300 new followers 


14k total content interaction (likes, 
comments, saves and shares) 


e e 
Over 2 million impressions 


8k total profile visits 


232 13.4K == 91 
Posts Followers Following 
Sas 
Fairtrade Canada 
Nonprofit organization 
IT'S BETTER TOGETHER #wearefairtrade // @ @ @ 
16 © © // ENSEMBLE C'EST MIEUX! 
#équitablesensemble 
See Translation 


A linktr tradecanada 


Professional dashboard 


Edit profile Share profile 


Earned Media 


Partnering with Fairtrade America, we took a 
joint approach to media engagement and saw 
results. We secured 7 placements in trade 
publications that targeted key audiences for 
Fairtrade, including Perfect Daily Grind, 
Confectionary News, and Global Coffee Report. 


In total, we saw almost 142k in total views across 
all coverage. 
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FAIRTRADE 


re 
Fairtrade branches unite for ‘We 


Are Fairtrade’ campaign 
FAIRTRADE 


Booeae 


Paid Media 


This year we engaged with Narcity for a paid 
integration to drive traffic to the brand promo 
page and promote the Fairtrade Month 

grand prize. 


Over 34k total impressions 

Almost 25k views 

43% scrolled to read the full article 
Almost 200k Google Ads impressions 
Almost 500 tink clicks 


Read the full article here. 
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You Can Unlock 
Rewards By Making 
Mindful Choices This 
Fairtrade Month 


Being fair never tasted so goc 


Hearing from 
thought-leaders 


Dr. Sylvain Charlebois, a researcher, professor, 
and thought-leader in the food distribution and 
policy space, wrote an opinion piece for 
Fairtrade Month that got coverage across 
multiple publications, including the Toronto 
Sun and La Presse. 


Read the article here. 
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FAIRTRADE 


1 d'épicerie | La 
ience du commerce 
équitable 


Larésilience du commerce 
équitable 


qi 
: 
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Aconversation with 
the next generation 


Hosted by Fairtrade Canada and Fairtrade America, 
the event gathered three young farmers from three 
different countries and realities, to discuss the 
impacts of climate change, the challenges of 
inflation and their vision for the future of farming. 


The panel was moderated by Leah Thomas, an 
influential environmental communicator known to 
her community of followers as Green Girl Leah. 


Overall, the event saw almost 600 people register 
and 200 people attend live, including campuses 
organizing their own showings. 


View the digital event here. 


Be 7 
ZULY GRANADOS 


Coffee producer, 
Guatemala 


FELIX TETTEH 


Cocoa Farmer, 
Ghana 


ANABEATRIZ AGUILAR 


Banana Farmer, 
Ecuador 


LEAH THOMAS 


Eco-communicator 


Thank you to our participating partners! 
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100% Fairtrade 
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